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ABSTRACT:  

 

The project is based on the topic, 

Impact of search engine optimization on the marketing performance of corporates. 

In this, I’ll conduct research on corporates and their need to use the SEO. This project will also consist of the 

importance and how the corporates are dependant on SEO management .   

 

The goal of analyzing how SEO affects a corporation's marketing strategy is to determine the amount to which SEO 

contributes to the company's overall marketing success and how it may be optimized further to obtain better outcomes. 

 The goal of researching the influence of search engine optimization (SEO) on corporate marketing 

performance is to learn how optimizing their website content for search engines affects their overall marketing 

efforts. 

 The purpose is to investigate whether adopting SEO methods and techniques will assist corporations in 

increasing their visibility and reach among their target audience, boosting website traffic, generating more 

leads, and ultimately boosting sales and profits. 
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I. INTRODUCTION  

Search Engine Optimisation (SEO) is a vital component of corporate and commercial digital marketing strategies 

nowadays. It comprises organically optimising a website or online content to rank higher in search engine results pages 

(SERPs) for relevant keywords and phrases. The higher a website ranks in search engine results pages (SERPs), the 

more visible it is to potential customers, which can lead to increased website traffic, leads, and, ultimately, revenues. 

SEO may have a big influence on corporate marketing performance by assisting them in reaching their target audience 

and increasing brand awareness, legitimacy, and authority online. A well-executed SEO strategy may also assist in 

lowering the cost per acquisition and increasing the return on investment (ROI) for marketing activities. 

This analysis is all about how SEO is impacting the marketing strategy of corporates. 

It states how these small businesses are able to enhance themselves and make their brand image.  

SEO may have a huge influence on a company's marketing approach. A firm may boost brand recognition, get more 

leads, and ultimately drive more sales by enhancing its search engine presence. Furthermore, SEO may help businesses 

position themselves as thought leaders in their sector by delivering excellent, insightful content that meets their target 

audience's needs and interests. 

SEO, on the other hand, is a continual process that must be maintained and optimised in order to ensure that a 

company's website stays relevant and visible. As a result, integrating SEO into a company's marketing plan necessitates 

a long-term commitment and investment. 

Furthermore, SEO is not the only digital marketing technique that businesses should consider. Other strategies, such as 

pay-per-click (PPC) advertising, social media marketing, and email marketing, can supplement and enhance an 

organization's SEO efforts. 

PROJECT DESIGN 

My research was on, Impact of search engine optimization on the marketing performance of corporates.  

During this research, I interviewed Sonalika Bhadouria, the owner of Mettle Kettle and an organization called E-

Marketters, which works with the digital market. I also shared the Google form with my friends, family, and colleagues 

that work in digital marketing agencies or similar corporations. 

II. MATERIALS USED 

I have interviewed the founder of a digital market agency. Shared my Google form with the people who basically work 

in such corporates, also I have taken some information from the internet as well.  

Basically, I have done both Primary as well as Secondary research on this project.  

III. LITERATURE REVIEW 

Keeping up with new and frequently changing marketing trends is essential. Customer-focused marketing should be 

vigilant, enthusiastic, forward-thinking, and inventive. 

T. Ramasamy, 2010 - According to the marketing idea, a company should aim to deliver goods that meet the demands 

of its customers through a coordinated set of operations that also help the company to fulfill its goals. Supply is usually 

more than demand since manufacturers and service organizations can now produce more goods and services more 

efficiently than ever before. Because people have so many product options, a corporation must create compelling 
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reasons for customers to pick its products over competitors. Otherwise, the company's earnings would suffer as 

customers migrate to competing offerings. As a result, using the marketing idea is the key to success. 

S.A. Sherlekar, 2009- It is necessary to keep up with new and rapidly changing marketing trends. Marketing should be 

customer-focused, alert, upbeat, forward-thinking, and imaginative. 

The technique of optimizing a website so that it shows higher on search engine results pages (SERPs) for specific 

keywords is known as SEO. The SEO process includes keyword research, on-page optimisation, off-page optimization, 

and technological SEO. Keyword research is determining the relevant terms that consumers use to search for business-

related items or services. Include relevant keywords in the content, title tags, meta descriptions, and header tags for on-

page optimization.. 

Since the previous decade, there has been a rivalry between numerous e-commerce platforms. This is because new e-

commerce enterprises are constantly being added. For this reason, internet marketing has become essential for any e-

commerce website. E-commerce is more than just online shopping. 

Furthermore, it means enhanced efficiency at all levels of the company. Only trade on the internet. E-commerce is 

simply business performed electronically through computer networks. This is the primary function of e-commerce 

Internet marketing, on the other hand, involves reaching out to a specific audience in order to promote, sell, and 

advertise products and services. Many companies use an internet marketing platform for their e-commerce website. 

This is because merely building a website is insufficient. Buyers should be able to access the website. SEO and PPC 

strategies assure search engine presence, whereas SMM ensures social media visibility. Internet marketing increases 

online exposure, website traffic, and brand recognition, all of which lead to greater sales. It provides cost savings, quick 

and easy marketing, and overcomes geographical barriers. Advertising results are also measurable, which is not 

achievable with typical marketing practices. Internet marketing has become a requirement in today's ever-changing, 

competitive economy for the reasons stated above. The link between e-commerce and internet marketing is that internet 

marketing increases the visibility of the e-commerce website to potential purchasers. 

Importance of SEO in Marketing 

SEO (search engine optimization) is a critical component of digital marketing. Because the majority of consumers use 

search engines to locate products and services, companies must ensure that their website is search engine optimized in 

order to attract potential clients. SEO assists companies in increasing their online presence, increasing website traffic, 

and attracting leads that may be turned into paying customers.  

SEO assists businesses to boost their online visibility. A website that appears at the top of search engine results for 

relevant keywords is more likely to be seen by potential clients. This increased visibility can lead to increased website 

traffic and, ultimately, more business. 

SEO assists firms in increasing brand recognition and trust. Potential clients regard a website that appears at the top of 

search engine results as more trustworthy and authoritative. This might result in improved brand awareness and 

favorable connotations with the company. SEO's value in marketing cannot be emphasized. Businesses may boost their 

online exposure, attract more website visitors, and produce more leads and sales by optimizing their websites for search 

engines. Businesses that ignore the importance of SEO in their marketing plan risk slipping behind their rivals as the 

digital landscape evolves. 

One of the interviewee said that “ To generate traffic on your site or engage your audience the most important key is to 

know the exact use of SEO and its tool. As the correct use of Seo can only generate traffic on a website.” By Sonalika 

bhadouria . 
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Another response from the questionnaire said that “SEO tags help them always and it’s important to have good 

knowledge about SEO in order to above in the search results.” 

How SEO Affects the marketing performance of Corporates 

Search engine optimization (SEO) may have a substantial influence on business marketing performance. Businesses 

may enhance their search engine position, attract more website visitors, and produce more leads and sales by employing 

efficient SEO methods. Here are some examples of how SEO might impact corporate marketing performance. 

Increased online visibility: SEO may help businesses increase their online visibility by ensuring that their website 

appears at the top of search engine results for relevant keywords. This increased visibility can lead to increased website 

traffic and, ultimately, more business. 

Improved user Experience: SEO entails optimizing website content and structure in order to improve user experience. 

Corporations may improve website engagement and minimise bounce rates by providing a better user experience, 

which leads to more conversions. 

Increased Brand Awareness: When a company's website ranks towards the top of search engine results, potential 

consumers regard it as more trustworthy and authoritative. This might lead to increased brand recognition and positive 

associations with the firm. 

 

Cost-effective marketing: In contrast to other kinds of marketing, such as paid advertising, SEO has no recurring cost 

per click or impression. Once a company's website is search engine optimized, it may continue to receive organic 

visitors for months or even years, making it a very useful marketing asset. 

 

Even the analysis says that SEO if once done then it doesn’t need much amount of money and time to optimize your 

website. Once your tags and tools related to SEO works then you need to work on that.  

There are tools that help to optimize your website and enable them to be the first of the search results. For example 

Semrush, Ahrefs, and many more 

 

IV. RESULTS AND DISCUSSION 
 

As discussed above SEO is the most crucial and essential thing for website marketing or for digital marketing.  

In order to compare such scenarios here are some responses which say  

Target Audience (GENDER) the target audience gender was mostly female  

 This sates how many years of experience a particular user have.  
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 SEO is important for digital marketing.  

 

This chart signifies that SEO plays an important role in generating leads for your Website.  

 Another response states that SEO is the most helpful way to increase your reach among audiences  

 

This chart states that most of the time SEO helps to drive traffic to your website.  

 

A response that states that SEO tags work to bring traffic, which in turn helps to grow the corporate sector  
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Maximum people votes for yes which says SEO do help to get desired traffic on site.  

This explains that SEO helps to get CTA more.  
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This explains that SEO helps to get Follow-ups  

 

 

This shows that How ,any CTA is taken through SEO  

Most USED SEO TOOLS ARE EXPLAINED HERE  
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This explains that google analytics is the best SEO tool  

 

V. CONCLUSION 

According to the findings and debates on the influence of SEO on corporate marketing performance, it may be a very 

successful marketing approach for enhancing search engine ranking, website traffic, brand awareness, user experience, 

and competitive advantage. Corporates must establish efficient SEO tactics and frequently review and adjust them in 

order to remain competitive in their sector. 

Finally, SEO may have a substantial influence on business marketing success. Businesses may enhance their online 

exposure, user experience, brand recognition, and competitive advantage by employing effective SEO methods, 

resulting in higher website traffic, leads, and sales. 
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