
 
 

 

Volume 12, Issue 5, May 2023 

Impact Factor: 8.423 



International Journal of Innovative Research in Science, Engineering and Technology (IJIRSET) 

                                     | |e-ISSN: 2319-8753, p-ISSN: 2320-6710| www.ijirset.com | Impact Factor: 8.423| A Monthly Peer Reviewed & Referred Journal | 

     || Volume 12, Issue 5, May 2023 || 

        | DOI:10.15680/IJIRSET.2023.1205443 |  

IJIRSET©2023                                                       |     An ISO 9001:2008 Certified Journal   |                                                    7688 

 

 

Happy Tours: A Hotel and Tour Booking App 
Renuka Bhattu, Harshada Karne, Shreya Jangam, Swamini Shirsath 

Department of Information Technology, PES Modern College of Engineering, Pune, India 

Professor Bhavna Chaudhari  

Department of Information Technology, PES Modern College of Engineering, Pune, India 

 

ABSTRACT: The usage of mobile applications to support various activities has increased in the tourist sector, one of 

the industries with a significant social and economic impact. Users have access to applications for all of their needs and 

wants, including tours, lodging, transportation, etc., but managing many apps for various uses takes time and is 

challenging. To deliver high quality, uniform services to app users, the staff or admin may easily run this user-friendly 

system. This programme distinguishes itself by enabling automatic information filtering, taking into account the user's 

location and profile, and giving them more individualized information that is pertinent and appropriate to their 

situation, helping to get a better outcome. Our app's major objective is to combine these capabilities in order to 

effectively manage all operations and duties related to tourism 

I. INTRODUCTION 

 

The usage of mobile applications to support various activities has increased in the tourist sector, one of the industries 

with a significant social and economic impact. Users have access to applications for all of their needs and wants, 

including tours, lodging, transportation, etc., but managing many apps for various uses takes time and is challenging. 

To deliver high-quality, uniform services to app users, the staff or admin may easily run this user-friendly system. This 

programme distinguishes itself by enabling automatic information filtering, taking into account the user's location and 

profile, and giving them more individualized information that is pertinent and appropriate to their situation, helping to 

get a better outcome. Our app's major objective is to combine these capabilities in order to effectively manage all 

operations and duties related to tourism. 

II. LITERATURE SURVEY 

 
Paper title - Mobile location-based augmented reality applications for urban tourism storytelling Author - Rui Nobrega; 

Jo ´ ao Jacob; Ant ˜ onio Coelho; Jessika Weber; Jo ´ ao Ribeiro; ˜ Soraia Ferreira  
There are various interactive issues in developing a mobile urban tourist storytelling application for how to convey an 

engaging multimedia experience on-site. This article outlines a process for quickly designing a mobile multimedia 

application for urban tourist storytelling. The application might be a game that uses augmented reality, free geo-

referenced material, and a number of location-based technologies to provide an immersive gaming experience. The 

objective is to develop meaningful travel games with a core narrative that can automatically adjust to the player's 

present location, take into account potential detours, and enable post-game playback away from the player's current 

position. Dynamic data from map sources, such as points of interest (POI), elevation, or virtual structures, can be used 

in adaptable stories. 

 Paper title - Hybrid wireless sensor network for tourism farm Author - Wan Xue-fen; Yang Yi; Zheng Tao  

In today's agriculture and tourism, mobile devices are crucial. However, the majority of conventional farm wireless 

sensor networks do not support these gadgets. We describe a hybrid ZigBee and Near Field Communication (NFC) 

wireless sensor network. The system can handle data. using NFC for tourism services and ZigBee for collection. This 

hybrid framework makes it possible for wireless sensor networks and smart devices to exchange information. The node, 

host computer, and APP designs for the hybrid WSN are described. Additionally, a ZigBee polling strategy and a 

method for interpolating reconstruction following a ZigBee-NFC collision are provided. The test results demonstrate 

the simplicity, high dependability, and adaptability of the hybrid wireless sensor network's support for mobile devices. 

The tourist experience and expenditure in tourism farm are improved by the system too. 

Paper title - Translation Learning Enrichment Using Smart Application Creator 3.0: An Attempt to Design a Mobile 

Application in Translation for Tourism Purpose Course Author - Valentina Widya Suryaningtyas; Raden Arief 

Nugroho;  
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Indonesia's tourism industry should be well-prepared to handle ongoing tourist visits as it is the primary source of 

foreign exchange reserves. The availability of tourism information is one of the things that all key stakeholders must 

prepare. Unfortunately, the key stakeholders have not made meaningful efforts to improve the quality of the English 

and Indonesian bilingual information that is currently available. In their capacity as educators, the writers also accept 

responsibility for giving students translation experience in order to familiarize them with the process and teach them 

how to translate texts efficiently in the future. 

III. OBJECTIVE 

The objectives of the “Happy Tours” are stated as follows: Our system will provide holiday location wise hotels. They 

are the ones who help organize tours to various tourist spots and manage the travel and stay of the tourists. 

1. To allow tour or travel agents to understand the customers’ needs. 

2.. To provide customized services to the users of the application. 

3.To make it easy for the customers to plan and organize their tours. 

4.To keep customers’ data secure by keeping a face recognition login at the admin’s side.  

IV. MOTIVATION 

As Tourism is in great demand these days, there is a lot of scope for applications that make it feasible for the users to 

search and book their desired tours or trips. It will get easier for them if they find all the necessary information related 

to the tour on one platform. Our app will include information about locations, hotel and transportation options as well 

as tour packages.. 

 

V. PROJECT SCOPE 
 

The best benefit of the hospitality and tourist industry is that it has the fastest global growth and exposure. The sector 

with the greatest global growth potential is hospitality and tourism. The number of tourists travelling internationally 

alone is in the millions. This industry has the ideal social, environmental, and economic impact. Its environment is very 

important for developing apps with more sophisticated features that will provide travelers with the finest user 

experience possible when taking a tour of any location in the world. 

 

VI. METHODOLOGY 

 

1. The project will have two sides, admin side and user side. 

2. At the admin side the admin must first login with the help of face recognition.  

3. After the admin has successfully logged in, he can add/update hotels, tour packages, and sightseeing details. 

4. At the user side, the user must first login if he already has an account or sign up if the is a new user 

5. After he has successfully logged in, he will see the available hotels and tour packages. 

6. The user will choose the hotel and package according to his preference.  

7. After choosing he will make the necessary payment and the hotel will be booked. 
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VII. CONCLUSION 

 

To conclude about our system, we will provide all the features in a single app so that people can get everything they 

need for their tour. Using CNN algorithm, we were able to implement face recognition, provide security at the admin 

side. Only an authorized person can access as well as update and delete the available hotels, packages etc. Whereas an 

unauthorized person will have a restricted entry 
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